Google uses RankBrain for every search, impacts rankings of “lots” of them

RankBrain是谷歌搜索排名的新影响因素？
Google is now using its RankBrain machine learning system to process every query that the search engine handles, and the system is changing the rankings of lots of queries.

RankBrain是谷歌时下使用的一套来处理搜索引擎查询的机器学习系统，并且该系统正在改变大量查询的排名情况。

The news emerged this week as part of Steven Levy’s Backchannel story about machine learning efforts at Google. From the story, in regard to RankBrain:

这则消息出现在本周史蒂芬利维的暗道-关于机器在谷歌学习的故事。故事中，这样提到RankBrain：

Google is characteristically fuzzy on exactly how it improves search (something to do with the long tail? Better interpretation of ambiguous requests?) but Dean says that RankBrain is “involved in every query,” and affects the actual rankings “probably not in every query but in a lot of queries.”

谷歌有意模糊了它究竟是如何提高搜索的（与做长尾关键词有关？更好的诠释模棱两可的要求？）。不过院长认为，RankBrain就是“囊括了各种查询方法”来影响实际排名机制，而事实上，这种方法“或许只是包括了很多种查询方法，而非每一种查询方法”。

What’s more, it’s hugely effective. Of the hundreds of “signals” Google search uses when it calculates its rankings (a signal might be the user’s geographical location, or whether the headline on a page matches the text in the query), RankBrain is now rated as the third most useful.

更重要的是，这确实非常有效。谷歌搜索引擎在计算排名的时候所使用的数以百计的“信号”中，RankBrain在目前名列前三。

【注】信号：指的是谷歌查询信息时，使用者的地理位置，或者文章标题与内容的匹配程度。
We’ve already heard before that RankBrain is considered the most useful search ranking signal, behind content and links. But prior to this, Google had only said publicly last October that RankBrain was used to process a “large fraction” of 15 percent of the searches it had never seen before.

RankBrain被认为是内容和链接之后最有用的搜索排名信号，而在此之前，谷歌在去年十月曾公开表示，RankBrain用于处理它以前从未见过的15％搜索中“很大的一部分”。

In short: Google’s clearly become so confident in RankBrain’s mysterious capabilities that it’s now used to help with every query that the search engine handles, more than two trillion per year.

简而言之，谷歌对于RankBrain的神秘能力充满信心，它现在用来帮助处理搜索引擎的每年两万多亿词的查询。

What RankBrain may be doing
What’s not happening is that RankBrain actually changes the rankings of search results for all those queries, but rather for “a lot” of them, as stated. How can that be?

那么，RankBrain可能会做些什么？
如上所述，RankBrain实际上改变搜索结果的排名是为“更多”的查询。那么这要如何实现呢？

That fits in with what we’ve understood about RankBrain: it seems largely used as a query refinement tool. Google seems to be using it now for every search to better understand what that search is about. After that, another aspect of RankBrain might influence what results actually appear and in what order, but not always.

这就要说到我们所理解的RankBrain：它看似主要用作查询优化的工具，即帮助谷歌更好地理解搜索的内容；另一方面，RankBrain可能影响搜索结果实际的展示内容和顺序（排名）。

Imagine that RankBrain sees a search for “best flower shop in Los Angeles.” It might understand that this is similar to another search that’s perhaps more popular, such as “best LA flower shops.” If so, it might then simply translate the first search behind the scenes into the second one. It would do that because for a more popular search, Google has much more user data that helps it feel more confident about the quality of the results.

试想一下，RankBrain看到了这样一个搜索“best flower shop in Los Angeles（在洛杉矶最好的花店）”，它可能会理解为，这与其他更受欢迎的搜索类似，如“best LA flower shops（最好的洛杉矶花店）”。如果是这样，它可能再简单地翻译第一查询之后进入第二个。因为一个更受欢迎的搜索，谷歌便能有更多的用户数据，提供质量更好的搜索结果。

In the end, RankBrain did change the ranking of those results. But it did that simply because it triggered a different search, not because it used some special ranking factor to influence which exact listing appeared in what order.

最后要说的是，RankBrain确实改变这些搜索结果的排名。但只是因为它引发了不同的搜索，并不是因为它使用一些特殊的排名因素影响它原有的排名顺序。

Having said that, Google has said that RankBrain also is used as an actual ranking signal, repeatingthat yesterday at our SMX Advanced show.

话虽如此，谷歌曾表示，RankBrain也是一个实际的排名信号，并且昨天在SMX高级节目再次强调这一点。
For the SEO and search marketers worried about what they should do now that RankBrain has ramped up, the answer remains the same: nothing, but focus on great content. Even people at Google don’t quite understand how RankBrain does what it does, we’ve been told. Honest. But it’s ultimately designed to reward great content. So focus on that, which has always been the case with SEO, and you’re on the right track.
对于SEO工作者和搜索营销人员所担心的问题- 他们应该做写什么来面对RankBrain的加入？答案是一样的：无非就是专注于出色的内容。甚至还谷歌工作人员不太了解RankBrain如何进行操作。老实说，这最终目的都在于奖励优秀的内容。因此，在搜索引擎优化的情况下，有料才是王道。
